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Executive Summary

This report provides an overview of the global market for Fruit Juices (HS Code 2009), with a

particular focus on Egypt’s export performance and growth opportunities in international
markets.

In 2025, the global import market for this product reached approximately USD 22.5 billion,

with total imported quantities of around 8.8 million tons, reflecting strong and sustained
global demand.

According to GOEIC data, Egypt’s exports of Juices (HS Code 2009) reached USD 229
million in 2025, compared to USD 161 million in 2023 and USD 282 million in 2024. Despite

a decline from the 2024 peak, exports remained 42% higher than their 2023 level,
demonstrating solid medium-term export growth.

According to ITC Trade Map data (June 2026), Egypt accounted for approximately 1% of
global exports, ranking 25th among the world's exporters in 2025. Despite this position,
Egypt has an estimated export potential of USD 65 million, indicating significant

opportunities to expand exports in promising international markets, based on the Export
Potential Map.

Supported by competitive production costs, advanced processing capabilities, and
consistent product quality, Egypt is well positioned to strengthen its global market

presence, diversify its export destinations, and capture additional opportunities in high-
growth import markets.
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Key Global
Trends

e Health-

eSustainability CONSCIious
consumers

e Organic e Reduced
juices sugar
e Cold-pressed e Functional

juices beverages




Analysis of HS Code 2009

Fruit juices, incl. grape must, and
vegetable juices, unfermented, not
containing added spirit, whether
or not containing added sugar or
other sweetening matter
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Global Imports and Trend Analysis HS Code 2009 hae

Global Import Values from 2016 to 2025 in billion USD
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Global Import Volumes from 2016 to 2025 in million
tons/cubic meters

109 1094

2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

In 2025, global imports of fruit juices (HS 2009) reached USD 22.5 billion and 8.8 million tons/cubic meters. Between 2021 and 2025, import
values grew at an average annual rate of 10%, while import volumes decreased by 3% annually.

Compared to 2024, import values rose by 7%, reaching an average unit value of USD 1,805 per ton, reflecting sustained demand and
relatively stable international prices.

Source: ITC (Trade Map)
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Import Annual Annual
Import Trade Annual
Quantity Growth  Growth Average
Value in balance in in Growth
Country in Unit (Value, (Quantity Unit value
Million 2025 Million Global (Value, 2024-
Thousand 2021- ,2021- (USD/unit)
USD USD Imports 2025)%
Ton 2025)%  2025)%
World 22,204 (627) 8,772 Mixed - 10% -3% 7% 1,800
1. USA 4,596 (3,871) 3,301 Mixed 21% 16% 15% 7% 1,610 estimate
2. Netherlands 2,001 232 1.1 Tons 9% 12% -1% 12% 1,879
3. Germany 1,923 (835) 888 Tons 9% 11% -5% 14% 2,164
4. UK 1,426 (1,327) 863 Tons 6% 9% -5% 10% 1,654
3. France 1,345 (1,110) 865 Tons 6% 5% -6% 9% 1,554
6. China 988 (106) 595 Tons 4% 21% 21% 7% 1,659
7. Belgium 820 111 525 Tons 4% 4% -14% 13% 1,562
8. Japan 769 (722) 245 Tons 4% 8% -3% -7% 3,135
Cubic
0. Canada 744 (495) 439 3% 6% 0% -2% 1,696
meters
10. Spain 539 1,022 253 Mixed 2% 18% 5% 21% 2000 estimate

The world aggregation represents the sum of reporting and non reporting countries

The data shown in light green are estimated by UNSD. For further information, please refer to the

.UNSD explanatory note.

Others
49%

Top Importing Markets Globally in 2025 HS 2009

TOP IMPORTING MARKETS
GLOBALLY

USA
21%

France
6%

UK
6%

Netherlands
9%

\Germany
9%

Source: ITC (Trade Map)


https://unstats.un.org/unsd/tradekb/Knowledgebase/Quantity-and-Weight-Data-in-UN-Comtrade
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Analysis of Global Import Value from Q1 2024 to Q1 2026
by Country in Million USD
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USA Netherlands Germany France China Belgium Canada Japan Spain
W 2024-Q1 1,131 453 378 281 315 197 176 180 193 107
W 2024-Q2 1,025 482 404 350 319 265 191 182 211 138
H 2024-Q3 925 552 470 346 318 252 178 194 215 110
W 2024-Q4 1,175 537 431 315 283 208 184 205 205 104
W 2025-Q1 1,428 497 434 323 320 205 197 210 199 101
W 2025-Q2 1,012 503 497 376 345 273 239 192 225 130
W 2025-Q3 1,097 739 554 406 387 289 230 176 197 148
W 2025-Q4 1,092 514 438 324 292 220 158 165 150 150
m2026-Q1 970 570 435 326 319 184 176 171 167 121

Source: ITC (Trade Map)
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balance in Export Growth in Growth in Average
Value in in Growth in G LO BAL LY
Rank Country 2025 Quantity in  Unit Value Value Unit value
Million Global Quantity
(Million Thousand (2021- (2024- (USD/unit)
USD Exports (2021-2025) .
USD) 2025) 2025) Brazil
ther 0 Netherlands
1. Brazil 3,501 3,479 2,872 Tons 16% 19% 3% 0% 1,219 Others 16%
47% 11%
2. Netherlands | 2,232 232 863 Tons 10% 10% -5% 11% 2,588 ‘
3. Spain 1,561 1,022 1,033 Tons 7% 12% 2% 25% - Spain
0
4. Thailand 1,114 1,042 914 Tons 5% 15% 14% 17% 1,219 /7 %
5. Germany 1,087 (835) 659 Tons 5% 4% -6% 13% 1,649 \
6. Poland 975 624 474 Mixed o% 7% -3% 28% 2000 Thailand
5%
7. Belgium 931 111 500 Tons 4% 5% -11% 7% 1,861
Belgium / Poland Germany
8. China 882 (106) 512 Tons 4% 8% 3% -16% 1,722 4% 5% 5%
9. ltaly 809 421 484 Tons 4% 9% -1% 13% 1,673
Cubic
10. USA 725 (3,871) 463 3% -2% -5% -14% 1,565
meters

The data shown in light green are estimated by UNSD. For further information, please refer to the UNSD explanatory note.

Source: ITC (Trade Map)


https://unstats.un.org/unsd/tradekb/Knowledgebase/Quantity-and-Weight-Data-in-UN-Comtrade

Egypt’s Export Status

Strong Performance. Global Reach. Sustainable Growth.

o

GLOBAL PRESENCE

Egypt exports to more than 160 countries
worldwide.

STRONG GROWTH

Consistent export growth driven by
quality and competitiveness.

QUALITY & VALUE

High-quality products that meet
international standards.

STRATEGIC PARTNERSHIPS

Building long-term partnerships and
expanding to new markets.

SUSTAINABLE FUTURE

Committed to innovation, sustainability,
and creating shared value. 4
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Egyptian Exports of Juices: Value, Volume & Growth Trends
(2015-2025)
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300
50%
250
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200 30%
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150
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100 0%
-10%
50
-20%
- -30%
2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025
mm\Value in Million USD 82 74 76 109 83 72 87 95 125 191 153
m\Volume in Thousand Tons 156 134 125 211 150 127 166 168 209 257 232
—Annual Growth in Value% -9% 3% 43% -24% -13% 21% 9% 32% 52% -20%

e Total HS 2009 Exports (Juices & Concentrates): USD 229 million

* Fruit Juice Exports: USD 153 million (67% of total HS 2009 exports)
e Juice Concentrates: USD 76 million (33%)

* Source: GOEIC
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* Arab League countries were the largest destination, accounting for 41% (USD 63.1 EGYPT'S JUICES EXPORT BY REGION -

2025

million) of Egypt's juice exports.

* The EU ranked second with 34% (USD 51.5 million), reflecting its importance as a key Asia
3%
MERCOSU
export market. Non-Arab R (South Others
i . 0
« The USA represented a strategic high-value market, with exports reaching USD 11.9 African America) 6%
Countries 0.1% Arab

League
Countries
41%

million (8% of total exports). 8%
* Non-Arab African countries imported USD 11.9 million (8%), reflecting growing

opportunities within regional African markets. l;f/A
e Asia (3%) and MERCOSUR (0.1%) remain underpenetrated markets with growth 0

potential.

Overall, Egypt exported USD 152.9 million of juices in 2025, with nearly three-quarters El;'
directed to Arab League countries and the EU. 34%

Source: GOEIC
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EGYPTIAN EXPORT MARKET SHARE BY COUNTRY

Jordan

\}\nb 9)\
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Egypt’s Juices Exports by Destination (2021-2025, Value in [\/1l{JiR85]5)
counts 2021 2022 2023 2024 20ps | CAGR between |Avg (USD/unit) EGYPTIAN EXPORT MARKET SHARE BY
y (2021-2025) % | In2025 COUNTRY IN 2025 GOEIC DATA
Netherl 9 1
etherlands 1 5 11 37 24 75% 810 Netherlands
0
Libya 14 11 18 25 18 5% 610 Others 16%
50% Libya
USA 12 12 11 17 12 -0.2% 790 11%
Yemen 12 17 21 17 11 -3% 370
Jordan 1 2 4 7 6 48% 530
ltaly 4 5 4 14 6 10% 780
USA
Palestine 8 5 8 7 6% 495 8%
Belgium 03 0.2 1 1 76% 530 Yemen
7%
Mauritania 4 4 3 4 5 4% 480 Italy
4%
Saudi Arabia 0.5 2.4 3 5 5 55% 790
The top 10 countries imported USD 96 million from Egypt in 2025, out of a total of USD 153 million, accounting for 63% of Egypt’s Juices
exports In HS code 2009
Source: GOEIC

4%
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—Growth in Value %

Source: GOEIC

Egypt’s Juices Exports (Jan—May of Each Year)

2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026

40 34 28 44 34 31 31 36 43 89 72 91
72 57 48 75 60 53 63 62 /77 104 101 124
-15% -16% 56% -24% -9% 1% 15% 22% 104% -19% 26%

120%

100%
80%
60%
40%
20%
0%
-20%
-40%
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Potential Markets for Egypt’s Exports of Juices (HS 2009xx): (Estimate for
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United States

Bl United Arab Emirates $4 mn
l Saudi Arabia
United Kingdom 43 mp $5.1 mn
France
@ ] canada
Russian Federation
Spain
Germany
# China
§ Turkiye
I Kuwait
I Yemen
B Sudan
Austria
Greece
Switzerland

Poland

Kazakhstan

(8] 2 mn 4 mn 6 mn

Key findings

Netherlands $97 mn

0 S12 mn

8 mn 10 mn

Exportin S

% @W‘A“w

. 9/7 T'ade .%(\

2 ¥
2 &

Dy &S
esfmem a\‘t‘

Markets with potential for
Egypt's exports of Juice of
fruit/vegetables, n.e.s.

Legend

[ Export potential
O Baseline exports

@ |

Potential to baseline exports gap

EU & West Europe

Middle East

North America

East Europe & Central Asia
East Asia

Eastern Africa

Egypt to World for 2009XX
Juice of fruit/vegetables, n.e.s.

Export Potential: $65 mn

Unrealized Potential: S38 mn

ITC Export Potential Map
exportpotential.intracen.org

* The markets with greatest potential for Egypt’s exports of 2009XX Juice of fruit/vegetables, n.e.s. are Netherlands, United States, and Saudi Arabia. Netherlands shows
the largest absolute difference between potential and baseline exports in value terms, leaving room to realize additional exports worth $9.1 mn, representing 24% of

unrealized export potential.
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Overview of
Netherlands’

Import
Performance in
2025 (Trade Map)

Annual Growth
Analysis

Market Perspective

for Egypt

Source: ITC (Trade Map)

Netherlands Market Hs 2009

Netherlands’ imports represent 9%.
Its ranking in world imports is 2",
Total Imports: USD 2 billion

Trade balance: USD 232 million
Import Quantity: 1.1 million tons
Unit Value(USD/unit): 1,879

Annual Growth in Value (2021-2025): 12%
Annual Growth in Quantity (2021-2025): -1%
Annual Growth in Value (2024-2025): 12%

Egypt holds a 3% share, ranked 11t of

Netherland’s global imports for product 2009.

Import growth in value (2021-2025): 171%.

Import growth in volume (2021-2025): 112%.

EU-Egypt FTA - 0% tariff.

2.5

2.0

1.5

1.0

0.5

0.0

Netherlands Juices Imports (2016-2025)

mmValue in billion USD

i

2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

—Volume in Million Tons

3.00

2.50

2.00

1.50

1.00

0.50

0.00
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Top Exporters to Netherlands by Share in Imports: Import Value, Volume, and Unit Value in 2025 based on available data —

Trade Annual  Annual Annual
Import Import Unit TOP EXPORTERS TO NETHERLANDS
balance in Share in Growth  Growth Growth Average
Value in Quantity in value BY SHARE IN IMPORTS
Country 2025 Netherlands's (Value, (Quantity, (Value, tariff
Million Thousands (USD/
(Million Imports 2021- 2021- 2024- (estimated)
USD Ton unit) .
USD) 2025)%  2025)% 2025)% Brazil
Others 31%
0
World 2,001 232 1,065 12% -1% 12% 1,879 45%
1. Brazil 609 (609) 378 31% 10% -5% -4% 1,614 28%
2. Germany 177 507 102 9% 7% -3% 12% 1,737 0%
3. Poland 141 (45) 106 7% 2% 0% 36% 1,327 0%
4. South Africa 87 (85) 26 4% 49% 23% 5% 3,343 10%
5. Belgium 86 48 53 4% 3% -4% 9% 1,622 0%
6. Costa Rica 84 (84) 57 4% 7% -6% 67% 1,465 5%
Germany
7. Spain 76 47 45 4% 14% -1% 25% 1,710 0% . 9%
Belgium Poland
8. Argentina 72 (72) 30 4% 11% 7% 72% 2,379 28% 4% South Africa 7%
0

9. Italy 70 39 38 4% 22% 11% 70% 1,851 0% 4%
10. Viet Nam 60 (60) 12 3% 25% 16% 64% 5,039 24%

Source: ITC (Trade Map)



THE NETHERLANDS

Egypt’s HS 2009 Exports (Juices & Concentrates)

‘ 2025 EXPORTS T

USD 50 MILLION

Egypt exported USD 50 million of HS 2009
products to the Netherlands, almost
evenly split between juices and concentrates.

©

[
i
2026 (JAN-MAY) EXPORTS  §

USD 47 MILLION

Exports showed strong growth in 2026, reaching
USD 47 million during the first five months alone.

JUICES

USD 37 M
79%

CONCENTRATES
O USD 10 M

21%

JUICES CONCENTRATES 5=
USD 24 M USD 26 M
48% 52%

———+ AVERAGE EXPORT PRICE (USD PER TON) -

JUICES a
’l e x \\

--------

The average export price was approximately USD 815/ton for juices,
compared to around USD 2,500/ton for concentrates.

o4

-

CONCENTRATES

HIGHER® o~
. VALUE / usb 2,500 /ton

25% 50% 75% 100%
Juices accounted for the larger export volume,
while concentrates generated comparable export

value despite lower volumes.

KEY INSIGHT

Although concentrates represented nearly
the same export value as juices, their
average export price was more than

three times higher, reflecting the

significantly higher value-added nature
of concentrated juice products.
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o Based on the updated CBI report (March 26, 2025), several market developments create new opportunities for Egyptian
juice exporters.

1. Take Advantage of the Global Orange Juice Supply Shortage

e Egypt is now recognized as one of the leading developing-country suppliers of orange juice to Europe.

e Brazil, which supplies around 95% of the world's orange juice, has experienced five consecutive poor
harvests, causing orange and pineapple juice prices to reach record highs in 2024.

e Egyptian exporters should use this supply gap to increase their market share in Europe.

e As orange juice prices continue to rise, European beverage producers are looking for lower-cost alternatives.
This creates opportunities for other citrus juices and tropical juice blends as cost-effective substitutes.

2. Develop Reduced-Sugar Juice Products

e Health and sugar reduction remain key consumer trends in Europe.

e In May 2024, the European Union introduced Directive (EU) 2024/1438, creating a new category for
reduced-sugar fruit juices.

e |f producers remove at least 30% of the natural sugar from fruit juice, they can market their products as
reduced-sugar juices, helping them meet growing consumer demand for healthier beverages.
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i i i Recommendations for Egyptian Juice Exporters to the European Market
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o Based on the updated CBI report (March 26, 2025), several market developments create new opportunities for Egyptian
juice exporters.

3. Target the Right Market Entry Channels

e Instead of selling directly to European supermarkets, exporters should focus on specialized juice importers, beverage ingredient suppliers, and juice
blending and bottling companies.

e Bulk exports, such as juice in drums or containers, remain the preferred business model.

e Priority markets include the Netherlands and Belgium, which have major juice trading hubs and specialized port facilities such as Antwerp and
Ghent.

4. Obtain International Certifications

e International food safety certification is essential for entering the European market.

e Processing facilities should be certified under a GFSI-recognized food safety scheme, such as BRCGS, IFS, or FSSC 22000.

* SGF/IRMA certification is also highly valued, as it verifies juice authenticity and helps prevent food fraud.

* |n addition, many European buyers now require social responsibility and ethical compliance certifications, such as SMETA (Sedex) or amfori BSCI.

5. Ensure Product Authenticity and Compliance

e European laboratories use advanced testing methods to detect food fraud.

e Exporters should never add water to NFC (Not From Concentrate) juices, add undeclared sugars to increase Brix levels, or use undeclared acids to
modify flavor, as these practices can seriously damage a company's reputation.

e Products must comply with EU Regulation 2023/915, which sets strict maximum limits for contaminants and heavy metals, including lead and tin.

e Exporters should also monitor chlorate residues, which may result from chlorinated water used to wash fruit or clean processing equipment, as
chlorate levels are strictly regulated in the European Union.
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USA Market Hs 2009

USA’s imports represent 21%.

Its ranking in world imports is 15t
Total Imports: USD 4.6 billion
Trade balance: USD -3.9 billion
Import Quantity: 3.3 million (Mixed)
Unit Value(USD/unit): 1,610 estimate

Overview of USA’s
Import Performance in

2025 (Trade Map) :

Annual Growth Value (2021-2025): 16%
Annual Growth Analysis

Annual Growth Quantity (2021-2025): 15%
Annual Growth Value (2024-2025): 7%

Market Perspective for
Egypt

Egypt holds a 3% share, ranked 20t of USA’s global
imports for product 2009.

Import growth in value (2021-2025): 25%.
Import growth in value (2024-2025): 85%.

MFN duties (Applied)—> 33.6% + 20.6 EUR/100 kg,
AVE 47.27%.

Source: ITC (Trade Map)

USA Juices Imports (2016-2025)
5.0
4.5 4.3
4.0
3.5
3.0
2.5
0 1.9
1.5
1.0
0.5
0.0

2016 2017 2018 2019 2020 2021 2022 2023 2024 2025
mmValue in billion USD

—Volume in Million (mixed units)

4.6
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Top Exporters to USA by Share in Imports: Import Value, Volume, and Unit Value in 2025 based on available data

Trade Annual Annual Annual
Unit Average
Import balance in Import Sharein  Growth Growth  Growth TOP EXPORTERS TO USA BY SHARE
value tariff I N I M PO RTS
Country Value in 2025 Quantity in Unit USA's (Value, (Quantity, (Value,
(USD/ (estimated)
Million USD (Million Thousands Imports 2021- 2021- 2024-
unit) o Others
[IN1))) 2025)% 2025)%  2025)%
. 35% Brazil
World 4,596 (3,871) 3,301 Mixed 16% 15% 7% 339
0
: Cubic
1. Brazil 1,539 (1,538) 1,734 34% 44% 27% 19% 887
meters 6.3
. Cubic
2. Mexico 463 (420) 357 10% 6% -12% -27% 1,295
meters 0
: Cubic
3. Thailand 389 (387) 273 9% 14% 13% 26% 1,428
meters 6.3
4. Tlrkiye 383 (382) 523 Mixed 8% 11% -1% -7% 730 6.4
5 Viet Nam 218 (218) 164 Cubic 5% 36% 37% 74% 1,327
' meters ’ ’ ’ ° ’ 6.4 Viet Nam
6. China 207 (191) 412 Cubic 5% 3% 7% 3% | 502 5%
meters 6.4
. Cubic
7. Argentina 177 (177) 322 4% 3% -1% 0% 549
meters 6.3 Mexico
8. | Canada 167 223 127 Mixed 4% 18% 15% | 14% | 1,315 . Turkiye Thailand 4o,
Cubic 8% 9%
9. Costa Rica 136 (119) 171 3% 13% -2% 25% 792
meters 0
e Cubic
10. Philippines 135 (126) 121 3% 24% 10% 8% 1,117
meters 6.3

Source: ITC (Trade Map)



&= UNITED STATES:

-—— Egypt’s Juice & Concentrate Exports

2025 EXPORTS

HS 2009 EXPORTS

USD 22 MILLION

AVERAGE EXPORT PRICE (USD PER TON)

_— JUICES ;' .6 7% . CONCENTRATES
JUICES CONCENTRATES -
/TON USD 4,500/1on
USD 12 MILLION MILLION USD 10 MILLION NALNE
55% 45% Concentrates achieve an average export price nearly
of total exports of total exports seven times higher than juices.

Juices accounted for the larger share of export value,
representing 55% of total exports to the U.S. in 2025.

KEY
INSIGHTS

Concentrates generated nearly seven times higher
average export price compared to juices.

The U.S. market offers strong opportunities for premium,
high-value concentrated juice products.
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Competitive Landscape

* Major suppliers: Brazil (orange juice), Costa Rica & Thailand (pineapple juice), Peru (passion fruit juice).

* Opportunity for Egypt: Expand exports of mango, guava, and pomegranate juices, where demand is growing and supplier
concentration remains limited.

* Key challenge: Strong competition from Latin American suppliers due to geographic proximity and preferential trade
agreements.

Regulatory & Buyer Requirements

* Food Safety: FDA compliance, Juice HACCP, and internationally recognized certifications such as FSSC 22000 and I1SO 22000.
* Labeling: Compliance with FDA requirements for nutrition facts, ingredients, allergens, and contaminants.

 Tariffs: Monitor U.S. tariff schedules and explore opportunities through future trade agreements.

Recommendations

* Differentiate through high-value tropical and functional juices.

e Obtain internationally recognized food safety certifications to enhance buyer confidence.
* Target health-conscious consumers, ethnic markets, and private-label opportunities.

* Benchmark pricing and quality against leading suppliers such as Brazil, Costa Rica, Peru, and Thailand.




4 Jﬁix
i e gy i UAE Market Hs 2009
FOOD EXP[]RT{ OUNCIL Mirror Data
ECYPT

e UAE’s imports represent 0.5%. UAE Juices Imports (2016-2025)
OISR AV A a8 © Ranked 26th globally. 250 250
Performance in 2025 e Total Imports: USD 119 million.
(Trade Map) e Import Quantity: 78 Thousands ton
: . 198
e Unit Value(USD/unit): 1,525 200 |92 183 200
I\. 174
180 170\155
150 g 154 150
e Annual Growth Value (2021-2025): 7% \117 115
Annual Growth Analysis e Annual Growth Quantity (2021-2025): 6%
e Annual Growth Value (2024-2025): -12% 100 112 100
104 103
78
50 50
e Egypt holds a 2% share of UAE’s global imports
Market Perspective for for product 2009.
Egypt e Import growth in Value (2021-2025): 67%. 0 0

o Import growth in Volume (2021_2025). 54% 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

e League Of Arab States—> 0% tariff

mm \Value in Million USD —\Volume in Thousand Tons

Source: ITC (Trade Map)



4 1&&

n_ul:i_n.ll Olelind) LEJJJ_D_IJ] aLL]|

UAE Market Hs 2009

FOOD EXP[)RT{.(}LN(:II Mirror Data

EGYPT

Top Exporters to UAE by Share in Imports: Import Value, Volume, and Unit Value in 2025 based on available data

The quantities shown in light green are estimated by UNSD. For further information, please refer to the UNSD explanatory note.

Source: ITC (Trade Map)

Trade Annual Annual Annual
Import
Import balance in Share in Growth Growth Growth TOP EXPORTERS TO UAE BY SHARE
Quantity in
Country  Valuein 2025 UAE's  (Value, (Quantity, (Value, IN IMPORTS Saudi
Thousands audi
Million USD  (Million Imports 2021- 2021- 2024- Others Arabia
Ton
USD) 2025)% 2025)% 2025)% 33% 43%
World 119 (80) 78 100% 7% 6% -12% 1,525 i
1. Saudi Arabia 51 (46) 41 43% -2% -7% -13% 1,249
2. Thailand 11 (11) 6 10% 23% 13% 54% 1,815
3. Spain 7 (7.1) 2.6 6% 5% -11% 28% 2,672
4. Netherlands 6 (5.7) 1.5 5% 6% -6% 29% 3,935
5. Germany 5 (4.7) 1.4 4% 12% 4% 39% 3,443
6. Italy 4 (3.7) 1.1 3% 131% 70% -61% 3,404
7, Tiirkiye 3.5 (2.5) 1.6 3% 18% 8% 47% | 2,202 Germany
. 4%
8. India 3.3 (3.3) 1.5 3% 75% 74% 17% 2,160 \
9, Oman 3 11.5 3.8 3% 122% 128% 7% 785 ] Thailand
, Netherlands 'Spain 9%
10. Indonesia 2.9 (1.9) 0.930 2% 29% 13% 12% 3,086 0
. 5% 6%
11. Brazil 2.4 (2.4) 0.744 2% 3% -4% -59% 3,167
12. Egypt 2.4 (2.3) 0.970 2% 67% 54% 58% | 2,429


https://unstats.un.org/unsd/tradekb/Knowledgebase/Quantity-and-Weight-Data-in-UN-Comtrade
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Egypt's Export Performance

* Egypt exported USD 2.4 million of HS 2009 products to the UAE in 2025, entirely consisting of fruit juices.
* Jan—May 2026 exports totaled USD 799 thousand, with concentrates beginning to enter the market (USD 83 thousand).
* Average export prices reached USD 500/ton for juices and USD 3,000/ton for concentrates, reflecting the higher value-added nature of concentrates.

Market Trends

* Rising demand for organic, functional, and reduced-sugar juices.
* Transparent labeling and compliance with UAE/GCC food regulations are increasingly important.
 The UAE serves as a regional re-export hub, providing access to GCC markets and East Africa through Jebel Ali Port.

Competitive Landscape

* Major competitors: South Africa and Turkey (citrus), Latin American countries (tropical juices).
* Egypt's advantage: Short shipping time (5—-9 days), competitive freight costs, and reliable year-round citrus supply.
 The HORECA sector (Hotels, Restaurants, Cafés, and Catering) represents a key distribution channel, driven by the UAE's strong tourism and hospitality industry.

Regulatory & Buyer Requirements

* Compliance with UAE/GCC food standards, including nutrition labeling, pesticide residue limits, and Halal requirements.
e Buyers commonly expect internationally recognized certifications such as GLOBALG.A.P., HACCP, ISO 22000, and FSSC 22000.
* Gulfood Dubai is the region's leading trade exhibition and a key platform for connecting with importers and distributors.
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Global demand for fruit juices (HS 2009) remains strong, with global imports reaching USD 22.5 billion and 8.8 million tons in 2025,
supported by positive growth in both value and volume.

Egypt’s fruit juice exports reached USD 229 million in 2025 (GOEIC), reflecting the country's established position as a competitive
exporter despite fluctuations compared to 2024.

Global demand is concentrated in a limited number of major importing markets, led by the USA, the Netherlands, Germany, the UK,
and France, which together account for 51% of world imports.

The global market is dominated by a few key exporters, creating opportunities for Egypt to strengthen its market share through product
differentiation, quality, and competitive pricing.

Egypt has an estimated export potential of USD 65 million, including USD 38 million in unrealized export potential, indicating substantial
room for export expansion.

Priority target markets include the United States (USD 12 million potential), the Netherlands (USD 9.7 million), and the UAE (USD 4
million), in addition to broader opportunities across the European Union, the Middle East, and Eastern Europe.

The analysis indicates that Egypt has significant opportunities to strengthen its position in the global juice market. Capitalizing on the
identified export potential will require prioritizing high-growth markets such as the Netherlands, the United States, and the UAE, while
focusing on value-added products, compliance with international standards, and strengthening partnerships with global buyers. These
efforts will enhance the competitiveness of Egyptian juice exports and support sustainable export growth in the coming years.
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General Organization for Export and Import Control (GOEIC)
ITC (International Trade Centre) - Trade Map

Market Access Map

Export Potential Map

FAO
CBI

FEC Market Intelligence Unit:

For more details, please check our website: www.feceg.com
Facebook Page: FoodExportCouncil

Email: foodexportcouncil@feceg.com

Tameem@feceg.com
Alaa.Alberkdar@feceg.com



http://www.feceg.com/

4 l&h

Partner Bank

=IB

THE BANK TO TRUST

THANK YOU

CONTACT US

o
=

(+2) 01000055734

FEC Market Intelligence Unit:

For more details, please check our website: www.feceg.com
Facebook Page: FoodExportCouncil
Email: foodexportcouncil@feceg.com

Tameem@feceg.com
Alaa.Alberkdar@feceg.com
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