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Executive Summary
HS 1703 molasses, with focus on HS 170390

PRODUCTION BASE

Global molasses production reached 73m tons in 2023; Asia and the Americas jointly accounted for 81%.

GLOBAL TRADE

HS 1703 global imports reached USD 1.136bn in 2025, while import value contracted 23% YoY.

EGYPT PERFORMANCE

Egypt’s exports reached USD 53.6m in 2025, up 38% from USD 39m in 2024, with volumes totaling 389k tons 

STRATEGIC FOCUS

HS 170390 represented 95% of Egypt’s HS 1703 export value and USD 38m unrealized potential.

PRIORITY MARKETS

Turkiye, United Kingdom and Canada were selected for detailed HS 170390 opportunity analysis.

Source: FAO; ITC Trade Map; GOEIC; ITC Export Potential Map — Food Export Council analysis 3



Product Overview – HS Code 1703
Molasses resulting from sugar extraction/refining

1. Product definition

Molasses is a thick residual liquid resulting from 
sugar extraction or refining, mainly from sugar cane 
and sugar beet after sugar crystals are separated.

2. HS structure

HS 1703
Molasses

HS 170310
Cane molasses

HS 170390
Other / source-labeled beet

3. Report scope

• Global production and trade analysis for HS 1703.
• Egypt export performance based on GOEIC.
• Detailed opportunity analysis focused on HS 170390.
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Cane / beet
Raw crop

Extraction
Sugar separated

Molasses
HS 1703

Source: ITC Trade — Food Export Council analysis 
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Global Production
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Global Molasses Production Trend
2014–2023
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LONG-TERM GROWTH
~2.0%
CAGR 2014–2023

NET INCREASE
+12.2m tons
2014 to 2023

Production stepped up after 2021, 
reaching the highest level in the 
provided series in 2023.

Source: FAO / FAOSTAT — Food Export Council analysis 6



Global Molasses Production by Region
2023

Regional share of world production

Asia
42%

Americas
39%

Europe
12%

Africa
6%

Oceania
1%

Region Production (Mn tons) Share

Asia 31 42%

Americas 28 39%

Europe 8 12%

Africa 5 6%

Oceania 1 1%

ASIA + AMERICAS
81%
combined production share

Production is concentrated in Asia and the Americas, reflecting the location of large sugar-processing industries.

Source: FAO / FAOSTAT — Food Export Council analysis 7



Top Global Molasses Producers
2023, share of world production

Production volume (million tons)
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Rank Country Production in million 
tons World share

1 Brazil 18.3 25%

2 India 14.4 20%

3 China 5.2 7%

4 United States 4.4 6%

5 Thailand 4.1 6%

6 Pakistan 3.1 4%

7 Denmark 2.3 3%

8 Mexico 2 3%

9 Egypt 1.5 2%

10 Russian Fed. 1.5 2%

EGYPT OUTPUT
1.52m tons
2% of world production

TOP 10
77.5%
share of world production

Brazil and India together account for around 45% of world 
molasses production; Egypt represents about 2%.

Source: FAO / FAOSTAT — Food Export Council analysis 8



SECTION 02

Global Trade 
Analysis
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Global Trade Trend: HS 1703 and Subheadings
2025 import value

HS 1703 IMPORTS
USD 1.136bn
2025 global import value

YOY GROWTH
-23%
HS 1703 value, 2024–2025

HS 170390 CAGR
0%
value CAGR 2021–2025

Composition of HS 1703 import value

67%

33%

HS 170310

HS 170390

HS 170390 was more resilient than HS 170310 over 2021–2025, which supports focusing the opportunity analysis on this 
subheading.

HS 170310 CAGR
-3%
value CAGR 2021–2025

HS Product label
2025 imports

(USD mn)
Value CAGR 

2021-2025

Annual Growth

Value 2024-2025

1703
Molasses resulting from the 

extraction or refining of sugar
1,136 - -23%

170310
Cane molasses resulting from the 

extraction or refining of sugar 
757 -3% -25%

170390
Beet molasses resulting from the 

extraction or refining of sugar
379 0% -17%

Source: ITC Trade — Food Export Council analysis 10



Top Importing Markets Globally – HS 1703
2025, CAGR (2021-2025)

Market-share split: top 10 + Others
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France

Others

TOP 3 SHARE
38.2%
USA + UK + Philippines

TOP 10 SHARE
67.6%
of world HS 1703 imports

STRONG REBOUND
+126%
Turkiye YoY growth

Rank Country Value
USD mn

Balance
USD mn

Qty
k tons Share Value

CAGR
Qty

CAGR
YoY

(2024-2025)
Unit

USD/t
1 United States 159 -106 n/a 14% -2% n/a -32% n/a

2 United Kingdom 142 -120 563 13% +10% +6% -6% 252

3 Philippines 133 -133 720 12% +14% +15% -37% 185

4 Korea, Rep. 71 -71 379 6% -3% -2% -29% 187

5 Turkiye 70 -70 506 6% +2% +15% +126% 138

6 Italy 48 -45 256 4% -2% +1% -2% 187

7 Ireland 47 -42 188 4% +7% +2% -2% 253

8 Belgium 39 -27 195 3% -8% -10% -13% 198

9 Netherlands 29 +0.461 113 3% -10% -14% -9% 259

10 France 29 -22 157 3% -7% -4% -36% 186

11

The top 10 importers account for about 68% of global HS 1703 import value; the top 3 alone 
represent 38.2%.

Source: ITC Trade — Food Export Council analysis 



Top Exporting Markets Globally – HS 1703
2025

Market-share split: top 10 + Others
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40%

Indonesia

Thailand

Guatemala

Poland

Russia

USA

Germany

Egypt

Australia

Honduras

Others

TOP 10 SHARE
60%
of world HS 1703 exports

EGYPT RANK
8th
Trade Map exporter table

EGYPT SHARE
5%
of world exports

Egypt appears as the 8th global exporter in Trade Map, while GOEIC remains the official source for Egypt’s export 
totals.

Rank Country Value
USD mn

Balance
USD mn

Qty
k tons Share Value

CAGR
Qty

CAGR YoY Unit
USD/t

1 Indonesia 98 90 764 11% -1% +4% +2% 128

2 Thailand 61 52 440 7% +35% +39% +103% 138

3 Guatemala 60 58 259 7% +4% -1% -27% 231

4 Poland 56 52 448 6% +10% +22% -19% 125

5 Russia 55 55 458 6% -13% +15% +58% 121

6 USA 53 -106 n/a 6% +21% n/a +14% n/a

7 Germany 47 24 293 5% -10% -4% -16% 160

8 Egypt 43 ITC
54 GOEIC - 389 GOEIC 5% -10% -8% -1% -

9 Australia 34 32 208 4% -13% -12% -33% 162

10 Honduras 33 33 140 4% +12% +9% -24% 237

Source: ITC Trade — Food Export Council analysis 

The data in orange represents mirror figures based on partner data.
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SECTION 03

Egypt Export 
Performance
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Egypt's Molasses Exports: Value, Volume and Growth
2016–2025, GOEIC
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2025 VALUE
USD 54m
+38% YoY

2025 VOLUME
389k t
+11% YoY

UNIT VALUE
USD 138/t
+24% YoY

PEAK YEAR
2021
USD 83m

10Y TREND
+11%
value CAGR

14Source: GOEIC export database — Food Export Council analysis 



Egypt's Export Structure by HS Code
2025, GOEIC and company concentration

Share of Egypt HS 1703 export value

5%

95%

HS 170310 Cane
molasses

HS 170390 Beet
molasses

HS 170390 SHARE
95%
of Egypt HS 1703 exports

170390 VALUE
USD 50.7m
17 companies

170310
USD 2.9m
60 companies

Indicator HS 170310 HS 170390

Egypt exports 2025 USD 2.9m USD 50.7m

Exporting companies 60 17

Concentration threshold > USD 10k > USD 10k

Companies above threshold 12 8

Value by selected companies USD 1.18m USD 50.7m

Share of HS export value ~ 41% ~99.9%

Egypt’s molasses export performance is overwhelmingly driven by HS 170390 and a very small group of large exporters.

15
Source: GOEIC export database — Food Export Council analysis 



Egypt's Molasses Exports by Region
2025, GOEIC

Regional share of Egypt exports

51%

28%

10%

8%

0%
3%

European Union

Asia

United States

Arab League

MERCOSUR

Non-Arab Africa

Other countries

Region Export value in USD Share

European Union 27m 51%

Asia 15m 28%

United States 5m 10%

Arab League 4m 8%

Other countries 1.5m 3%

MERCOSUR 296k 0.6%

Non-Arab Africa 359 ~0.0%

EU SHARE
51%
largest region

ASIA SHARE
28%
second largest

EU + ASIA
79%
combined

The European Union and Asia account of  79% of Egypt’s molasses exports in 2025.

16Source: GOEIC export database — Food Export Council analysis 



Egypt's Molasses Exports by Destination in USD mn
Top 10 destinations, 2021–2025, GOEIC

Destination 2021 2022 2023 2024 2025 YoY CAGR 
2021-2025

Spain 4.7 1.1 17.4 7.6 11.7 +54% +20%

Turkiye 10 4.3 - - 10.2 n/a +0.3%

Italy 18 1.7 12 3.3 6.2 +85% -20%

USA 9.7 3.1 11 4 5.4 +35% -11%

Indonesia 13.6 14.5 6.9 0.47 4.6 +871% -10%

Denmark 1.5 - - - 3.1 n/a +16%

Portugal 6.2 8.1 2.2 1.5 3.1 +104% -13%

Ireland - - - - 2.1 n/a n/a

Algeria - - - - 1.8 n/a n/a

Canada 3.6 7.8 3.9 0.014 1.5 +10,200% -17%

2025 export value (USD mn)
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93%
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Use absolute values with growth rates: very high YoY growth for Indonesia and Canada reflects very low 2024 bases.

Source: GOEIC export database — Food Export Council analysis 
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FEC Market Intelligence Unit

Egypt’s Molasses Exports: Jan–Jul 2026 vs Jan–Jul 2025
Value and volume comparison for the same seven-month period

HS code / product Value
Jan–Jul 2025 

(USD mn)

Value
Jan–Jul 2026 

(USD mn)

Change Volume
Jan–Jul 2025 (t)

Volume
Jan–Jul 2026 (t)

Change

170310
Cane molasses

2.4 1.3 −46% 6,872 1,235 −82%

170390
Other molasses

33.4 24 −28% 259,757 137,605 −47%

HS 1703 total 35.8 25.3 −29% 266,629 138,840 −48%

Both subheadings declined in value and volume. Volume fell more sharply, while HS 170390 accounted for about 
95% of Jan–Jul 2026 export value.

Source: GOEIC export database — Food Export Council analysis 18



FEC Market Intelligence Unit

Egypt’s Molasses Export Destinations | Jan–Jul 2026
Top five destinations by export value, shown separately by HS subheading

HS 170390 | Other molasses | USD million HS 170310 | Cane molasses | USD million
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0.649

0.156

0.153

0.103

0.062
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Saudi Arabia (51%)

Jordan (12%)

Palestine (12%)

Kuwait (8%)

Italy (5%)

Top five markets represent 92% of HS 170390 exports. Top five markets represent 88% of HS 170310 exports.

Source: GOEIC export database — Food Export Council analysis 
19



SECTION 04

Export Potential &

Priority Markets
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Export Potential by Subheading
Why the analysis focuses on HS 170390

HS 170310 HS 170390

Cane molasses Other / source-labeled beet molasses

EXPORT POTENTIAL
USD 5.2m
ITC Export potential

UNREALIZED
USD 2.8m
potential gap

EXPORT POTENTIAL
USD 83m
ITC Export potential

UNREALIZED
USD 38m
potential gap

54% unrealized / potential 46% unrealized / potential

HS 170390 is the commercially meaningful opportunity: it accounts for 95% of Egypt’s current HS 1703 export value and USD 38m of modeled unrealized potential.

Source: ITC Export Potential Map; GOEIC — Food Export Council analysis 
21



Priority Markets for HS 170390
Selected markets: Turkiye, United Kingdom and Canada

Market Imports 2025 Share Egypt share Opportunity

Turkiye USD 58.1m 15.3% 17.1% Existing expansion

United Kingdom USD 28.6m 7.5% 9.3% Market penetration

Canada USD 16.1m 4.2% 11.3% Selective 
diversification

SELECTION BASIS
Demand
size and growth

SELECTION BASIS
Egypt
supplier position

SELECTION BASIS
Access
tariffs / NTMs

Source: ITC Export Potential Map screenshot; ITC Trade Map; GOEIC — Food Export Council analysis 
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Turkiye Market – Import Overview
HS 170390, Turkiye import performance, 2016–2025
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2025 IMPORTS
USD 58m
rank 1

2025 VOLUME
460k t
world share 15.3%

YOY VALUE
+232%
2024–2025

VALUE CAGR
-1%
2021–2025

VOLUME CAGR
+16%
2021–2025

Strong 2025 rebound, but the medium-term value trend remains volatile rather than steadily growing.

Source: ITC Trade Map — Food Export Council analysis 
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Turkiye Market – Egypt Position and Competition
HS 170390, 2025

Supplier market share

83%

17%

Russia

Egypt

EGYPT RANK
#2
supplier

IMPORT DUTY
31.5% MFN
ITC MAcMap

REMEDIES
None
trade remedies

Turkiye is an existing-market expansion opportunity. Further growth depends on capturing additional demand and/or gaining share from Russia.

Source: ITC Trade Map; ITC Market Access Map — Food Export Council analysis 
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Rank Country

Import 

Value

(USD 

mn)

Trade 

balance 

2025

(USD 

thousand)

Import 

Quantity

(thousand 

ton)

Share in 

Turkiye’s

Imports

Annual 

Growth

Value 

2021-

2025

Annual Growth

Quantity 2021-

2025

Annual 

Growth

Value 2024-

2025

Unit Value

(USD/unit)

1
Russian 

Fed.
48 -48 403 83% 1% 19% 175% 120

2 Egypt 10 -10 57 17% -56% 12% n/a 175



United Kingdom Market – Import Overview
HS 170390, United Kingdom import performance, 2016–2025
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2025 IMPORTS
USD 29m
rank 2

2025 VOLUME
158k t
world share 7.5%

YOY VALUE
-21%
2024–2025

VALUE CAGR
+4%
2021–2025

VOLUME CAGR
+12%
2021–2025

Value declined in 2025 while volume rose, indicating resilient physical demand but lower average unit values.

Source: ITC Trade Map — Food Export Council analysis 25



United Kingdom Market – Egypt Position and Competition
HS 170390, 2025

Supplier market share

67%

9%

7%

4%
4%

3%
6%

Poland

Egypt

Germany

Netherlands

Viet Nam

USA

Others

EGYPT RANK
#2
supplier

APPLIED DUTY
0% MFN
ITC MAcMap

REMEDIES
None
trade remedies

The UK supports a market-penetration opportunity: Egypt already ranks #2, but Poland dominates and Egypt’s unit value is higher.

Source: ITC Trade Map; ITC Market Access Map — Food Export Council analysis 
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Rank Country

Import 

Value

(USD 

mn)

Trade 

balance 

2025

(USD 

thousand)

Import 

Quantity

(thousand 

ton)

Share in 

UK’s

Imports

Annual 

Growth

Value 

2021-2025

Annual 

Growth

Quantity 

2021-2025

Annual 

Growth

Value 2024-

2025

Unit Value

(USD/unit)

1 Poland 19 -19 118 67% 20% n/a n/a 163

2 Egypt 3 -3 13 9% -46% -52% 44,251% 210

3 Germany 2 -2 9 7% -16% -7% 140% 212

4 Netherlands 1.2 -1.2 6 4% 6% 9% -57% 207

5 Viet Nam 0.977 -0.977 7 3% n/a n/a n/a 144

6 USA 0.948 -0.948 3 3% 53% 141% 2,135% 314



Canada Market – Import Overview
HS 170390, Canada import performance, 2016–2025
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2025 IMPORTS
USD 16.1m
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84.2k t
world share 4.2%

YOY VALUE
-19%
2024–2025

VALUE CAGR
-2%
2021–2025

VOLUME CAGR
+1%
2021–2025

Value fell while volume was broadly stable, suggesting lower unit values rather than a major volume contraction.

Source: ITC Trade Map — Food Export Council analysis 27



Canada Market – Egypt Position and Competition
HS 170390, 2025

Supplier market share

39%

31%

11%

4%
3%
3%

9%
Poland

USA

Egypt

India

Honduras

Venezuela

Others

EGYPT RANK
#3
supplier

TARIFF LINE
12.5% MFN
17039010

REGULATORY
34 measures
ITC MAcMap

Canada is a selective diversification opportunity: Egypt has a meaningful position, but demand growth is weaker and access is more complex.

Source: ITC Trade Map; ITC Market Access Map — Food Export Council analysis 28

Rank Country

Import 

Value

(USD mn)

Trade balance 

2025

(USD 

thousand)

Import 

Quantity

(thousand 

ton)

Share in 

Canada’s

Imports

Annual 

Growth

Value 2021-

2025

Annual Growth

Quantity 2021-

2025

Annual 

Growth

Value 2024-

2025

Unit Value

(USD/unit)

1 Poland 6 -6 38 39% n/a n/a n/a 166

2 USA 5 -5 21 31% -11% -13% -53% 244

3 Egypt 2 -2 9 11% -61% -68% 22,208% 194

4 India 0.639 -0.639 2 4% 1% 26% 11% 270

5 Honduras 0.432 -0.432 6 3% n/a n/a n/a 72

6 Venezuela 0.432 -0.432 6 3% n/a n/a n/a 72



FEC Market Intelligence Unit

Canada: Exact Product Classification Can Change the Tariff from 12.5% to Free
2026 Canadian Customs Tariff — HS 170390 national tariff lines.

1703.90.10 12.5% MFN

Powder with admixture other than colouring or anti-caking 
agents

1703.90.90 FREE MFN

“Other” molasses, including 1703.90.90.10 blackstrap from 
sugarbeets and 1703.90.90.90 other

Why this matters for Egyptian exporters

✓ Confirm physical form and composition ✓ Agree tariff classification with Canadian importer/broker

✓ Do not apply the 12.5% rate to all HS 170390 shipments ✓ Use the confirmed tariff line in landed-cost calculations

29Source: ITC Market Access Map — Food Export Council analysis 



Comparative Opportunity View HS 170390
Turkiye, United Kingdom and Canada

Indicator Turkiye United Kingdom Canada

2025 imports USD 58.1m USD 28.6m USD 16.1m

World rank 1st 2nd 8th

World import share 15.3% 7.5% 4.2%

Value CAGR -1% +4% -2%

Volume CAGR +16% +12% +1%

Egypt share 17.1% 9.3% 11.3%

Egypt supplier rank #2 #2 #3

Leading supplier Russia 82.9% Poland 67.3% Poland 39.0%

Access signal 31.5% MFN shown 0% MFN 12.5% in 1703.90.10
0% in 1703.90.90.

Opportunity type Existing expansion Market penetration Selective diversification

The three markets are different routes to growth, not a simple ranking: Turkiye offers scale, the UK offers penetration conditions, and Canada offers selective 
diversification.

Source: ITC Trade Map; ITC Market Access Map; GOEIC — Food Export Council analysis 30



FEC Market Intelligence Unit

Molasses End-Use Demand in Priority Markets
Which industries create demand for molasses in Türkiye, the United Kingdom and Canada?

TÜRKİYE
Fermentation + Feed

UNITED KINGDOM
Feed + Fermentation

CANADA
Fermentation + Feed + Ingredients

Türkiye

Yeast & fermentation  Industrial yeast production

Animal feed  Energy / palatability input

Ethyl alcohol  Fermentation feedstock

Citric acid  Fermentation application

Major yeast producers operate in Türkiye; buyer fit depends on 
specifications and sourcing economics.

United Kingdom

Animal feed  Compound feed & on-farm use

Yeast & fermentation  Alcohol, yeast & citric acid

Industrial processing  Binding / process 
applications

Food ingredients  Application depends on 
specification

Established molasses distributors serve feed, fermentation 
and industrial customers.

Canada

Yeast & fermentation  Relevant industrial route

Animal feed  Beet molasses recognized by CFIA

Ingredient distribution  Import / distribution 
channel

Food / industrial use  Buyer specification 
dependent

Official importer data identifies concentrated HS 170390 
import activity.

KEY MESSAGE End-use differs by market. Buyer targeting and product specifications should therefore be matched to the intended industrial application.

Source: TÜRKŞEKER / Turkish Competition Authority; United Molasses GB; CFIA; ISED Canada.
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FEC Market Intelligence Unit

Priority Buyer Segments for Egyptian Molasses
Which types of companies should Egyptian exporters target in each priority market?

IMPORTERS / DISTRIBUTORS

Market-entry and sourcing route

YEAST / FERMENTATION

Industrial end-users

ANIMAL FEED

Volume-oriented application

Buyer segment Türkiye United Kingdom Canada

Molasses importer / trader High High High

Yeast / fermentation producer High High High

Animal-feed company / supplier High High Relevant

Food ingredient distributor Selective Relevant High

Alcohol / industrial processor Relevant Relevant Selective

Recommended targeting sequence

1 Confirm end-use → 2 Select buyer segment → 3 Verify company role → 4 Approach procurement

Source: FEC analysis based on verified end-use evidence and official importer/trader data.

32



FEC Market Intelligence Unit

Selected Importers, Distributors & Industrial Users
Which companies represent relevant commercial leads in the three priority markets?

IMPORTERS

Supported by official importer data

DISTRIBUTOR / TRADER

Commercial market-access channel

INDUSTRIAL USER

Relevant end-use company

TÜRKİYE
Industrial-user leads

Lesaffre Türkiye  Yeast / fermentation

Pakmaya  Yeast / fermentation

Mauri Maya  Yeast / fermentation

Karataş Feed  Feed / molasses supplier

UNITED KINGDOM
Trader + industrial-user leads

ED&F Man Liquid Products UK  Molasses 
trader / distributor

United Molasses GB  Distributor / feed / 
fermentation

Mauri Products / AB Mauri  Yeast / 
fermentation

GB Ingredients / Lallemand  Yeast / 
ingredients

CANADA
Official importer-led targeting

Lallemand Inc.  Confirmed HS 170390 
importer

Midwest Agri-Commodities  Confirmed HS 
170390 importer

Sucro Can Sourcing  Confirmed HS 170390 
importer

Barentz / Caldic Canada  1703909090 
importer leads

QUALIFICATION NOTE
A relevant industry role does not automatically mean the company currently buys Egyptian molasses. Confirm purchasing role, specification and sourcing interest 
before outreach.

Source: Türkiye Competition Authority; United Molasses GB / company sources; ISED Canadian Importers Database (2024).
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Trade Events in Priority Markets

Select the event according to molasses end use and the buyers the exporter intends to meet.

Sources: vivturkey.com; fningredients.com; foodmatterslive.com; anacan.org (organizer pages, accessed Sep 2026).

Market Event and date Relevant audience Exporter fit

Türkiye VIV Select Türkiye
Istanbul | 9–11 Jun 2027

Poultry and feed-sector companies Feed-use molasses. Screen exhibitors for feed-
ingredient buyers.

Türkiye Food & Nutritional Ingredients
Istanbul | 9–11 Jun 2027

Food manufacturers and ingredient 
distributors

Food-ingredient use, subject to a suitable 
specification.

UK Food Matters Live
London | 16–17 Jun 2027

Ingredient procurement and product 
development

Food-ingredient use. Arrange targeted meetings.

Canada Animal Nutrition Conference
Montréal | 28–30 Apr 2027

Feed-industry specialists and 
nutritionists

Feed-use molasses. Primarily a networking 
conference.

Check each company’s product fit and arrange meetings before travel.
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International Events for Molasses Buyer Outreach

Industry events outside target countries can also connect exporters with relevant buyers.

Sources: eurotier.com; figlobal.com/europe; informaconnect.com/africa-sugar; vivmea.nl (organisers, Sep 2026).

Event Place and next date Relevant segment Proposed use

EuroTier Hanover, Germany
10–13 Nov 2026

Animal feed Identify feed manufacturers and ingredient 
distributors.

Fi Europe Frankfurt, Germany
17–19 Nov 2026

Food ingredients Approach ingredient buyers if product 
specifications fit.

Africa Sugar Conference Nairobi, Kenya
13–15 Apr 2027

Sugar and ethanol 
industry

Explore relevant traders and industrial contacts.

VIV MEA Abu Dhabi, UAE
23–25 Nov 2027

Feed ingredients Meet regional feed-sector companies.

Prioritize verified buyer fit and meetings secured in advance.
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From Market Data to Qualified Buyers

A company list becomes useful only after product fit and purchasing activity are checked.

Sources: ITC Trade Map; official event exhibitor lists; FEFAC members; Egyptian Export for commercial offices.

01  DEFINE THE OFFER Confirm HS 170310 or 170390, intended use, specification, volume and shipment 
terms.

02  BUILD A PROSPECT LIST Use Trade Map company data, exhibitor lists and relevant feed or food-ingredient 
associations.

03  VERIFY EACH COMPANY Check its official site for activity and use only publicly listed business contacts.

04  APPROACH AND QUALIFY Send a concise specification, ask about purchasing requirements, then arrange a 
meeting or sample review.

A directory entry or event listing identifies a prospect; it does not confirm a molasses purchase.
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Strategic Priorities for Egyptian Exporters

HS 170390 is the main commercial focus, with a different route to growth in each market.

Sources: GOEIC 2025; ITC Trade Map 2025; ITC Export Potential Map; CBSA 2026 tariff; Türkiye Ministry of Trade — Food Export Council analysis 

PRODUCT PRIORITY HS 170390 represented 94.6% of Egypt’s 2025 molasses export value. ITC estimates USD 
38m in unrealized potential. Treat HS 170310 as a separate offer.

Deepen sales in established markets before broad expansion

TÜRKİYE

Expand existing sales

Confirm the Egyptian-origin duty and 
landed price before quoting. Target 
suitable buyers in a large market.

UNITED KINGDOM

Increase penetration

Develop current and new buyer 
accounts. Examine the unit-value gap 
with Poland alongside specifications 
and contract terms.

CANADA

Diversify selectively

Test qualified transactions. Confirm the 
national tariff line with the importer: 
the report shows 12.5% for 1703.90.10 
and Free for 1703.90.90.

Egypt ranks #2 among suppliers to Türkiye and the UK in the report’s HS 170390 data.
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Exporter Action Plan

Turn the market findings into a compliant offer, qualified leads and measurable sales.

Sources: GOEIC 2025; ITC Trade Map 2025; ITC Export Potential Map — Food Export Council analysis 

PRODUCT 
SPECIFICATION

Prepare a separate specification for food, feed or industrial use. Confirm the buyer’s requested tests and 
destination requirements.

QUALIFIED BUYERS Verify companies found through trade data, exhibitor lists and associations. Send the product details and 
schedule meetings.

PERFORMANCE 
MONITORING

Track export value, volume, unit value and market share. Egypt exported USD 53.62m and 388.63k tons in 2025, 
while global HS 1703 import value fell 23%.

Egypt’s strongest current opportunity is to grow HS 170390 sales in existing markets, while matching the offer 
to its intended use and confirming market access and delivered cost before expanding further.
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Sources
Market Intelligence Unit

General Organization for Export and Import Control (GOEIC)

ITC Trade Map

ITC Export Potential Map

ITC Market Access Map

FAO / FAOSTAT
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THANK YOU

FEC Market Intelligence Unit

For more details, please check our website: www.feceg.com
Facebook Page: FoodExportCouncil

Email: foodexportcouncil@feceg.com, Tameem@feceg.com
Alaa.Alberkdar@feceg.com

mailto:foodexportcouncil@feceg.com
mailto:Tameem@feceg.com
mailto:Alaa.Alberkdar@feceg.com
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